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Industry/Sector Target Price Upside Potential  Investment Duration 

Hospitality - Hotels 191 to 201 18% to 24% 9 to 12 Months 

  

About Company: 

• Oriental Hotels Limited (OHL) is an associate company of The Indian Hotels Company Limited (IHCL) and has 

cultivated a partnership with IHCL spanning more than 5 decades. The company has 7 hotels – Taj Coromandel, 

Chennai Taj Fisherman’s Cove Resort & Spa, Chennai Taj Malabar Resort & Spa, Cochin, Vivanta Coimbatore, 

Vivanta Mangalore, Gateway Madurai and Gateway Coonoor – an IHCL SeleQtions hotel. 

• The Company operates with a total inventory of 825 rooms (including 59 suites) and employ over 1,200 people 

(includes permanent and contractual staff). 

• It operates all its brands under the IHCL brands of Taj, SeleQtions, Vivanta and Gateway, the company provides 

management fees to IHCL for using its brands. 

• Out of 7 hotels -3 are owned, 2 are leased and 2 are licensed hotels. 

• Promoter’s holdings are 67.55% as of 30 June 2025 (IHCL and its associates together hold approximately 39% 

and Reddy family holds 28.5%). 

 

Q1 FY26 (April-June 2025) Financial Performance:  

• Hotel Industry is a seasonal business – Q3 & Q4 (Oct to March) are strong quarters compared to Q1 7 Q1. 

Therefore, such business performance will be compared YoY rather than QoQ. 

• In Q1FY26- EBITDA margins improved significantly from 14% to 24% and PAT grew by 7 times YoY. 

 

 

 

 

 



 

Potential Future Growth Possibilities:  

• Strategic Enhancements Across Oriental Hotels Portfolio: - In FY25, the company undertook significant strategic 

initiatives across its property portfolio, aiming to enhance guest experience, optimize operational efficiency 

and drive financial performance. These initiatives include major renovations, ballroom upgrades and brand 

repositioning, all designed to capture higher-value market segments (luxury segment customers). 

 

1. Taj Malabar, Cochin (93 keys and 9 suites): Comprehensive Renovation and Repositioning in early 2024 

➢ This extensive refurbishment encompassed guest rooms, public areas, food and beverage outlets and back-

of-house operations. The strategic objective of this renovation was to reposition the hotel to attract higher-

value leisure and Meetings, Incentives, Conferences and Exhibitions (MICE) segments, leveraging improved 

facilities and enhanced guest services. 

2. Taj Coromandel (comprising 212 keys and 11 suites), Chennai: Ballroom Upgrade and Holistic Enhancements 

➢ This renovation aimed to establish a more elegant & modern setting suitable for a diverse range of events & 

celebrations. Concurrently, comprehensive enhancements were implemented throughout hotel to elevate 

the overall guest experience, improve comfort & refine service quality, reinforcing its luxury positioning. 

3. Brand Migration for Madurai and Coonoor Properties 

➢ During the Q2FY25, properties in Madurai (63 keys and 2 suites) and Coonoor (32 keys and 12 suites) were 

strategically migrated to the refreshed Gateway brand. This alignment with The Indian Hotels Company 

Limited's (IHCL) broader brand architecture strategy ensures consistency in guest experience and optimizes 

market positioning in line with evolving industry trends. 

• These concerted efforts across all 4 hotels are projected to yield substantial financial benefits (improvement in 

Average Daily Rate (ADR), Revenue Per Available Room (RevPAR) and drive stronger occupancy levels). 

Valuations: 

 

Conclusion: 

• Our outlook on Oriental Hotels is positive and recommend a BUY at the current market price for investors with 

a medium- to long-term horizon. 

• Notably, company had consistently delivered EBITDA margins in the range of 25 to 27%, while achieving revenue 

and profit growth of 25% and 58% CAGR over the past 3 years respectively. 

• In FY25, Oriental Hotels undertook several strategic initiatives across its 4 properties aimed at strengthening 

core performance metrics such as ADR, RevPAR and occupancy levels. These concerted efforts are projected to 

yield substantial financial benefits in the coming quarters. 

• We believe that Oriental Hotel management can navigate potential future risks and deliver projected PAT growth 

of 22–25% in FY26. Based on the strong fundamentals, consistent financial performance, potential 

improvements in business financials and reasonable valuations relative to earnings growth, we estimate an 

upside potential of 18 to 24% over the next 9 to 12 months. 



 

1 Yr. Return Movement Comparison b/w Oriental Hotel and Benchmarks (Nifty50 & Nifty500): 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Disclaimer: This document has been prepared by Bajaj Capital Markets Limited, BCML (formerly known as Just Trade Securities ltd, JTSL)  

• This document does not constitute an offer or solicitation for the purchase or sale of any financial instrument / security(ies) or as an 
official confirmation of any transaction. Further this document/report should not be construed as an investment advice. Readers 
should take independent advice from their Financial Advisor, before acting upon or taking any decision based on this document/report.  

• The information contained herein is from publicly available data or other sources believed to be reliable. We do not represent that 
information contained herein is accurate or complete and it should not be relied upon as such. This document is prepared for 
information purpose only and is not intended to be and must not alone be taken as the basis for an investment decision. The user 
assumes the entire risk of any use made out of this information. Each recipient of this document should make such investigations as 
it deems necessary to arrive at an independent evaluation of an investment in the securities of companies referred to in this document 
(including the merits and risks involved). The investment discussed or views expressed may not be suitable for all investors.  

• Affiliates of BCML may have issued other documents/reports that are inconsistent with and reach to a different conclusion from the 
information presented in this document/report.  

• This document/report is not directed or intended for distribution to, or use by, any person or entity who is a citizen or resident of or 
located in any locality, state, country or other jurisdiction, where such distribution, publication, availability or use would be contrary 
to law, regulation or which would subject BCML and affiliates to any registration or licensing requirement within such jurisdiction. The 
securities described herein may or may not be eligible for sale in all jurisdictions or to certain category of investors. Persons in whose 
possession this document may come are required to inform themselves of and to observe such restriction.  

• In no event shall BCML, any of its affiliates or any third party involved in, or related to, computing or compiling the information herein 
have any liability for any damages of any kind. Any comments or statements made herein are those of the analyst and do not 
necessarily reflect those of BCML and/or its affiliates. 

• This document/report is subject to changes without prior notice and may contain confidential and/or privileged material and is not 
for any type of circulation. Any review, retransmission, or any other use is prohibited.  

• BCML will not treat recipients as customers by virtue of their receiving this document/report.  

• BCML, its directors, employees and/or its associates/affiliates or their employees may have interest and/or hold position(s), financial 
or otherwise in the securities mentioned in this document/report. 

 

 


